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ENGLISH VERSION

Instructions : (1) As per the instruction No. 1 of page No. 1.
(2) Question - 1 is compulsory. Its carries
10 marks.
(3) Remaining each question carries 12 marks.

1 Answer in brief :
(1) Give the definition of Industrial product.
(2) Give the four illustration of Red Goods.

(3) State the classification of consumer product given by
Copland.

(4) Explain the meaning of E-marketing.
(5) What 1s Horizontal market ?
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Give the meaning of consumer product. Discuss its
characteristics.

OR
Explain the types of Industrial product.

(a) Discuss any three characteristics of Industrial product.

(b) Explain the marketing research in the marketing of
consumer product.

OR

(a) Explain the marketing of Iron and Steel.
(b) Explain and two kinds of Services.

(a) Give the definition of Services. Explain any two
characteristics of it.

(b) Explain the difference between product and service.

OR

(@) In India which problem of Marketing Created ?

(b) Discuss the pricing in the marketing consumer product.

Write short notes : (any two)

(1) E-Marketing

(2) Shopping product

(3) Marketing of Engineering goods

(4) Product planning in the marketing of Industrial product

(5) Consumer Protection Act 1986

Case Study :

Parul Ltd. has developed coldrinks of various flavours like
straberry, khuskhus, raw mango, elaichi, Rasbari etc. All
these softdrinks are sold in small packings for domestic
customers. Now company wants to introduce kesar and
Elaichi flovour for industrial use in market in large units
which type of packing should be adopted for different types
of customers ? Why ? Which strategy for distribution channel
will be suggested by you ? Why ?
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